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Instructions

To simplify navigation throughout this document, we've incorporated hyperlinks

on each page. Click on any underlined text to move to the corresponding section.
At the top of each page are links to every other available section. Click on
the appropriate dot to move to the section of your choice.

If you have additional questions regarding the preparation of your
artwork, please contact your Valassis representative.
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The following guidelines are designed to give your promotion added impact by maximizing the quality of web offset print production:

Establishing Priorities

When addressing compromise situations,
it is very important to establish priorities.
Recommended priorities for print production
across all Valassis product lines are

as follows:

1) product/main visual
2) product or company logos

3) background or solid color
areas such as headline type.

It is helpful to supply priorities with initial
artwork, in order to forecast any potential
problems and make adjustments prior

to production.

Photography and Ad Design

* During the photo shoot, light products
from the front, if possible, and avoid
“mood shots.”

* Keep products as large as possible to
minimize register problems.

« Place white products against a dark back-
ground to make whites appear cleaner.

« Avoid using design elements or subdued
type on dark backgrounds. Make sure
elements have enough contrast between
them to prevent blending together in
production.

Proof Bases

The type of proof base used will have a
definite impact on the quality of your print
promotion. For instance, if you supply a
Commercial Base proof and the ad is printed
on publication grade paper stock, the printed
piece will appear dirtier or heavier than the
proof. Why? Because Commercial Base
proofs are whiter, cleaner and have more

contrast than publication grade paper stock.

Here are some quick guidelines for selecting
a proof base:
Commercial Base

» Whiter, cleaner, and has more contrast
than Publication Base.

* Helps a product to “pop” off the page.

* Use this base if the final job will print on
a high quality commercial grade paper.

Questions? Please contact your Valassis representative.

Solids and Screens

Compromise situations occur within an ad
itself. In printing, there is always conflict
between solid color and screened or
“process color” portions of a page.

When conflicts occur, compromises have
to be made between different elements
within an ad.

Example: In order to have a rich, saturated
red headline, screened fleshtones may get
redder, and neutral whites may take on a
pink cast. Conversely, if fleshtones and
whites match the proof, the red headline
may appear weaker or more orange.
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Color Separations

Color Reproduction

Due to the web offset printing process, the
following colors can be difficult to reproduce.
Please consider the following suggestions to
enhance color reproduction on press:

* Brown: Has a tendency to look very dirty
in production and shift towards gray

Solution: Use GCR color separations or cut
back on the CYAN dot value by at least 10%

«Dark or Reflex Blue:
Has a tendency to shift purple

Solution: Cut back on MAGENTA dot value
by at least 10% and add a minimum of 10%
black dot value to stabilize. (we recommend
100% cyan, 60-65% magenta, and 10-15%
black)

*Teal: Very sensitive to in-line color compro-
mises, has a tendency to shift green

Solution: Cut back YELLOW dot value by
at least 10%. (we recommend no more
than 30% yellow)

* Neutral Gray: Has a tendency to take on the
cast of a dominant in-line color (i.e., if red is
required, the gray may have a pink cast)

Solution: Make BLACK the dominant color
and reduce the percentage of colors
underneath, or reproduce light gray tones
as a halftone, in black only

«Black Solids: Large areas of black have
a tendency to look washed out when
printed 100% black only.

Solution: Use 100% black, 60% cyan, 40%
magenta, 30% yellow to create a nice rich
black, and avoid using small reverse type
to prevent registration problems.

*When color separating high-resolution images for output from disk, total dot density
should not exceed 280%, with a maximum of 70% in the black printer.

* Pre-plan size to be placed within layout. Scan at this size so it will be placed at 100%.

Scan at 300dpi.

« Use Gray Component Replacement (GCR) color separations for ads with dark/brown
elements (such as steak) to maintain appetite appeal in food, and keep colors rich

and saturated.

«Keep colors clean by reducing magenta in greens, cyan in reds and yellow in blues.
* Keep whites clean (minimum values) and neutral (5% cyan, 3% magenta, 2% yellow).

Print Quality Guidelines 3
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Our goal is to provide you with exceptional service and produce high quality direct mail programs. We’re available for a preprint
discovery meeting and concept review prior to print. A discovery review meeting is available upon request and is strongly recommended
to avoid delays or additional charges. Contact the Valassis 1 to 1 Client Services Team at 1.800.288.4847 to schedule an appointment.

Production Guidelines
*Non Die-Cut Typesafety Guideline:

Fine & Reverse Lettering
« It is recommended that fine color

A minimum of 1/8” type safety (in
from final trim) is required from
all edges to ensure type will not
be cut off. This guideline applies
both for bleed and non-bleed
printed pieces.

eDie-Cut Typesafety Guideline:
A minimum of 1/8” type safety (in
from final trim) is required from
all edges to ensure type will not
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type should be no more than one
process color.

*Reverse (knockout) type should be
restricted to one color background.
If multiple color backgrounds are
used, the dominant color will hold
shape; secondary colors should be
spread back.

* All type should be a minimum of 6
points with a bold font. When smaller

be cut off. This guideline applies

type must be used, restrict type to

both for bleed and non-bleed
printed pieces. I

*Non Die-Cut Image Guideline:
1/8” bleed of image from final trim
(out from final trim) is required
on all sides that require bleed.

eDie-Cut Bleed Image Guideline:
1/4” bleed of image from final trim
(out from final trim) is required on —
all sides that require bleed.

vings!

Family Pizza Hight Sa

black only.

I _ « Fine lettering (type) should be
composed of no more than one
process color. Coupon legal copy
should print 100%-black only.

eBarcodes: For bar code scan
ability and registration, ALWAYS
supply your barcodes in 100%
black, not in CMYK.

eIndicia’s and Legal Text:

Indicia’s and legal text must be supplied as 100% black, not in CMYK.

eSpreads:
Provide art files in printer spreads (vs. reader spreads)

Post Processing/Trim
« Consistent backup and cut/trim is essential

« Ensure appropriate packaging to prevent damage. Carton packaging
is preferred, minimum requirement is telescopic skid packaging
and heat shrink wrap.

» Machine finished pieces are unacceptable (i.e., inline rotary cutters)

Finished Agents

Any form of slip agents, dryers, starches, powders, resin, etc.
should be avoided. These agents are typically applied at the
exit of the press for stacking or drying.

Questions? Please contact your Valassis representative.

Packaging

« Care should be taken in packing to ensure that the product is
not damaged, bent, curled, or torn.

« All final preprint material packaging must be heat shrink wrapped.
Stretch wrap, tie cabling, metal banding, etc. are unacceptable.

«Finished inventory materials must be heat shrink wrapped for
extended storage.

About Sizes and Formats

The following pages provide standard sizes and formats.
However, more formats are available!* Contact your Valassis
Representative for more information at 1.800.288.4847.

*All sizes and formats subject to press capabilities and
USPS requirements.

Print Quality Guidelines 4



Table of P Ad Designing
Contents allg Dimensions Page Files
Guidelines

Print Quality Guidelines

Font

s Coupon Preparing
Code Image Files pec

Specs

‘ Overmght

Our goal is to provide you with exceptional service and produce high quality direct mail programs. We’re available for a preprint

discovery meeting and concept review prior to print. A discovery review meeting is available upon request and is strongly recommended

to avoid delays or additional charges. Contact the Valassis 1 to 1 Client Services Team at 1.800.288.4847 to schedule an appointment.

Nuvera

Paper Grade/Finish:
«Uncoated grades are preferred.

« Specific gloss grades are acceptable but subject to
testing and approval.

« Matte finish is acceptable.

» Minimum basis weight is 16# bond (56 gsm) for uncoated
stock and 60# text (90 gsm) for coated stock.

» Maximum basis weight is 90# cover (250 gsm) for uncoated
stock and 90# cover (250 gsm) for coated stock.

» Minimum product size is 7" x 10”.
» Maximum product size is 12.6” x 18.5”.

Lettering:
* Minimum font size: 8pt
» Maximum font size: 48pt

* Other type sizes are available based on client pre-approval of
expected output proofs.

« Sans serif typefaces (Helvetica, Tahoma) are recommended and
reproduce the best.

« For a complete list of available fonts or questions about
specific typestyles, contact your Valassis Representative.
Ink Coverage

« Total ink coverage per imaged side must be less
than 50% of the total page size.

« Solid line coverage, specifically in the printing (machine feed)
aspect should be avoided or screened back to a total value
of 40% - 60%.

« Screened solids are preferred in all cases. Total screened
value should be no greater than 60% coverage with a
preferred value of 40%.

*100% solid black line or 4/color solid black lines are not
acceptable in imaged areas.

« Total screen value in imaged areas cannot exceed a total
of 40%.

» Example: 20% yellow + 20% magenta = 40% total
screen value.

* Imaging cannot be accommodated over varnish or PMS
colors, regardless of screen value.

Questions? Please contact your Valassis representative.
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Miscellaneous

« Variable text can be placed anywhere on the printed page per the
preprint specifications.

« A 1/8” typesafety clearance area should be placed around any
variable area and the next closest fixed or preprint content.

* A 1/4” typesafety clearance is required from the edge of the sheet.
* A 1/4” typesafety clearance is required around a score.
* A 1/4” typesafety clearance is required around a perf.

« Special varnish is required if preprints are from a sheet fed press.
Varnish is not compatible if preprints are from a web press. Contact
your Valassis Representative for more information.

« Special inks are required if preprints are from a web press.
Inks are compatible if preprints are from a sheetfed press. Contact
your Valassis Representative for more information.

Ink Set Specifications (Nuvera)
When providing preprinted shells, please follow these guidelines:
« Ink set must be 100% laser compatible in vehicle, solvent and pigment.

« Oxidative inks or UV inks are preferred. Minimal use of anti-oxidants,
avoidance of slip agents and pH (in press fountain) high enough to
permit curing.

« Oxidative inks should be allowed to dry for a minimum of three days,
prior to Nuvera imaging.

« Capable of withstanding reset at temperatures up to 395°F/202°C.
« Dwell time of 28ms

« Pressures of up to 120 PSI

All Valassis preprint materials are covered by this specification.

Print Quality Guidelines 5
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Our goal is to provide you with exceptional service and produce high quality direct mail programs. We’'re available for a preprint discovery
meeting and concept review prior to print. A discovery review meeting is available upon request and is strongly recommended to avoid
delays or additional charges. Contact the Valassis 1 to 1 Client Services Team at 1.800.288.4847 to schedule an appointment.

Scitex

Paper Grade/Finish
» Uncoated, matte and satin grades and finishes are preferred.

« Specific gloss grades are acceptable but subject to testing
and approval.

« Variable text can be placed only in specific, preapproved areas.
Contact your Valassis Representative for assistance.

* Minimum basis weight is 60# text.

» Maximum basis weight is 145# text or 9 point, depending
on format.
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Lettering:
* Minimum font size: 10pt
» Maximum font size: 48pt

* Other type sizes are available based on client pre-approval of
expected output proofs.

« Sans serif typefaces (Helvetica, Tahoma) are recommended and
reproduce the best.

« For a complete list of available fonts or questions about
specific typestyles, contact your Valassis Representative.

Ink Coverage

« Total ink coverage per image side is unrestricted on
Scitex-based pieces with the following exceptions:

* Total screen value in imaged area cannot
exceed a total of 20%

» Example: 10% cyan + 10% magenta =
20% total screen value

*Please note: Yellow process ink cannot be used
in any imaged area.

* Imaging cannot be accommodated over varnish or
PMS colors, regardless of screen value.
Miscellaneous:

« Variable text can be placed only in specific, pre-approved
areas. Contact your Valassis Representative for assistance.

A 1/8” typesafety clearance area should be placed around any
variable area and the next closest fixed or preprint content.

* A 1/4” typesafety clearance is required from the edge of
the sheet.

Questions? Please contact your Valassis representative. Print Quality Guidelines 6
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Print Quality Guidelines

Our goal is to provide you with exceptional service and produce high quality direct mail programs. We’'re available for a preprint discovery
meeting and concept review prior to print. A discovery review meeting is available upon request and is strongly recommended to avoid
delays or additional charges. Contact the Valassis 1 to 1 Client Services Team at 1.800.288.4847 to schedule an appointment.

Inkjet

Paper Grade/Finish

« All mattes, Aero Gloss and Vision Gloss are accepted. Other finishes
are subject to testing.

» Minimum basis weight is 50# text for a single piece product.
Depends upon the page count with regard to postal regulation.

* Maximum basis weight is 145# text (9pt thickness)
* Minimum product size is 3” x 5”
« Maximum product size is 17 x 17”

» May be able to accommodate additional products, depending
on size, thickness and how the closed end (spine) is fed first.
Contact your Valassis Representative for more information and to
obtain pre-approval.
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Ink Coverage

« Total ink coverage per image side is unrestricted on
Scitex-based pieces with the following exceptions:

« Total screen value in imaged area cannot
exceed a total of 20%

» Example: 10% cyan + 10% magenta =
20% total screen value

«Please note: Yellow process ink cannot be used
in any imaged area.

« Imaging cannot be accommodated over varnish or
PMS colors, regardless of screen value.

Miscellaneous:

» Maximum imaging area is 1” in height. In-line tabbing or magnet
affixing reduces speed.

* A 1/8” typesafety clearance area should be placed around any
variable area and the next closest fixed or preprint content.

* A 1/4” typesafety clearance is required from the edge of
the sheet.

Lettering:
* Minimum font size: 10pt
» Maximum font size: 48pt

« Other type sizes are available based on client pre-approval of
expected output proofs.

« Sans serif typefaces (Helvetica, Tahoma) are recommended and
reproduce the best.

« For a complete list of available fonts or questions about
specific typestyles, contact your Valassis Representative.

Questions? Please contact your Valassis representative. Print Quality Guidelines 7
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Direct Mail Dimensions - Postcard: 8.25” x 5.25” with bleed

Creative Guidelines e . L

Trim Size: E

5.25” x 8.25” (5 1/4” x 8 1/4™) Type Safety:

Image Area: 57x8" 5257 (5 14")
557 x 85" (5 1/2” x 8 1/2")

8.25” (8 1/4”)

Address Panel Guidelines

Image Size: 8.5”L x 5.5”H
Final Trim: 8.25”L x 5.25"H
Type Safety: 8”L x 5”H

Image Area =

Type Safety =

Address Area
47 4”Lx 2"H

"
1
1
1
1
1
1
1
1
1
1
|t
5.25 1
1
1
1
1
1
1
1
1
1
1
ki

Leave blank. Valassis will
/drop in indicia.

Indicia Area: 17 x 1”

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for
specific retailer requests. Please contact your Valassis Representative if you have any questions

or concerns.

Tips for meeting USPS regulations:

* Address block area should be left white (no creative behind it). Valassis will imprint

appropriate indicia.

* Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from
the right edge. We recommend you leave this area free of any type, creative or color. This will
ensure your mail piece receives automation discounts and moves in the most efficient way
through the postal system. Failure to design as recommended may result in additional postage

or design charges.
« For consumer privacy, do not print coupons behind address area.

Questions? Please contact your Valassis representative.

Direct Mail Post Card Dimensions 8
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Direct Mail Dimensions - Postcard with Retailer Equity:
8.25” x 5.25” with bleed

Creative Guidelines

Trim Size:
5.25” x 8.25” (5 1/4” x 8 1/4™)

Image Area:
55" x85” (51/2” x8 1/2”)

Address Panel Guidelines

5.25”

Type Safety: 3
57 x8” : 5257 (51/4”)
! 825" (8 1/4”) !

Image Size: 8.5”L x 5.5"H

Final Trim: 8.25”L x 5.25"H

Type Safety: 8”L x 5”"W H—
S — 12—
1 .
! 1
1 Retailer Equity Area :
] 3"H x 4"W 1 :
: (see information below) : :
1 |
| N
1 1] :
1 i :
1 1] :
1 1 :
1 Address Area 1|
1 4" $Lx2°H T
] 1 .
1 1
1 1
: 1
] 15 !
1 1
e i —— ———————————————————— - - - ol

..............................................

.
.........................................

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific
retailer requests. Please contact your Valassis Representative if you have any questions or concerns.

Tips for meeting USPS regulations:
* Address block area should be left white (no creative behind it). Valassis will imprint appropriate indicia.

« Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from the right edge.
We recommend you leave this area free of any type, creative or color. This will ensure your mail piece
receives automation discounts and moves in the most efficient way through the postal system. Failure
to design as recommended may result in additional postage or design charges.

« Retailer Equity - Please note, some retailers may require additional equity on the front of the mail piece
or on all/any panels of the mail piece (including coupon).

« For consumer privacy, do not print coupons behind address area.

Questions? Please contact your Valassis representative.

‘ Overmght

Image Area =

Type Safety =

Leave blank. Valassis will
drop in indicia.

Indicia Area: 1” x 1”

Direct Mail Post Card Dimensions 9
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Direct Mail Dimensions - Postcard: 9” x 6”” with bleed

Creative Guidelines il

Trim Size:
97 x6” Type Safety:
Image Area: 8.75” x 5.75” i 6
9.25” x 6.25” (9 1/4” x 6 1/4™) :

I 9 1

Address Panel Guidelines

Image Size: 9.25”L x 6.25”H

Final Trim: 9”L x 6”H

Type Safety: 8.75”L x 5.75”H

Image Area =

Type Safety =

Address Area

"
1
1
1
1
1
1
1
1
1
1
|
6.25 1 B
1
1
1
1
1
1
1
1
1
1
b

4”Lx 2"H

Leave blank. Valassis will
:/drop in indicia.
Indicia Area: 17 x 1”

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific
retailer requests. Please contact your Valassis Representative if you have any questions or concerns.

Tips for meeting USPS regulations

* Address block area should be left white (no creative behind it). Valassis will imprint

appropriate indicia.

« Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from
the right edge. We recommend you leave this area free of any type, creative or color. This will
ensure your mail piece receives automation discounts and moves in the most efficient way
through the postal system. Failure to design as recommended may result in additional postage

or design charges.
« For consumer privacy, do not print cou

Questions? Please contact your Valassis representative.

pons behind address area.

Direct Mail Post Card Dimensions 10
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Direct Mail Dimensions - Postcard with Retailer Equity: 9” x 6” with bleed

Creative Guidelines U . L_

Trim Size: Image Area =
9" x 6” Type Safety: ]

Image Area: i 8.75"x5.75” : 6" Type Safety =
9.25” x 6.25” (9 1/4” x 6 1/4™)

Address Panel Guidelines

Image Size: 9.25”L x 6.25”H
Final Trim: 9”L x 6”H

Type Safety: 8.75”L x 5.75”H —l

e : Leave blank. Valassis will
r 1
/drop in indicia.

Retailer Equity Area Indicia Area: 1” x 1”

3"H x 4"W
(see information below)

6.25”

Address Area
47 4L x 2"H i

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific
retailer requests. Please contact your Valassis Representative if you have any questions or concerns.
Tips for meeting USPS regulations:

* Address block area should be left white (no creative behind it). Valassis will imprint
appropriate indicia.

« Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from
the right edge. We recommend you leave this area free of any type, creative or color. This will
ensure your mail piece receives automation discounts and moves in the most efficient way
through the postal system. Failure to design as recommended may result in additional postage
or design charges.

« Retailer Equity - Please note, some retailers may require additional equity on the front of the
mail piece or on all/any panels of the mail piece (including coupon).

« For consumer privacy, do not print coupons behind address area.

Questions? Please contact your Valassis representative. Direct Mail Post Card Dimensions 11
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Direct Mail Dimensions - Postcard: 10.875” x 5.25” with bleed

Creative Guidelines

Trim Size: I — Image Area =
10.875” x 5.25” (10 7/8” x 5 1/4”)
Image Area: Tliépé géfeg’j Type Safety =
11.125” x5.5” (11 1/8” x 5 1/2” . X » ”

( ) (105/8” x 57) 5257 (5147)

10.875” (10 7/8”)

Address Panel Guidelines

Questions? Please contact your Valassis representative.

Image Size: 11.125"W x 5.5”H
Final Trim: 10.875”L x 5.25"H
Type Safety: 10.625”L x 5”H

Leave blank. Valassis will

/r :  dropinindicia.

Indicia Area: 17 x 1”

Address Area

L
1
1
1
1
1
1
1
1
1
1
3
55| 1|1
1
1
1 4"Lx 2°H 1
1
1
1
1
1
1
1
15

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for
specific retailer requests. Please contact your Valassis Representative if you have any questions
or concerns.

Tips for meeting USPS regulations:

* Address block area should be left white (no creative behind it). Valassis will imprint
appropriate indicia.

* Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from
the right edge. We recommend you leave this area free of any type, creative or color. This will
ensure your mail piece receives automation discounts and moves in the most efficient way
through the postal system. Failure to design as recommended may result in additional postage
or design charges.

« For consumer privacy, do not print coupons behind address area.

Direct Mail Post Card Dimensions 12
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Direct Mail Dimensions - Postcard with Retailer Equity:
10.875” x 5.25” with bleed

Creative Guidelines

Trim Size:
10.875” x 5.25” (10 7/8” x 5 1/4™)

Image Area:
11.125” x 5.5” (11 1/8” x5 1/2”)

Type Safety:
10.625” x 5”
(105/8” x 57)

5.25” (5 1/4”)

10.875” (10 7/8”)

Address Panel Guidelines

5.5”

Image Size: 11.125"W x 5.5"H
Final Trim: 10.875”L x 5.25"H
Type Safety: 10.625”L x 5”H

...................................................

Retailer Equity Area
3"H x 4"W
(see information below)

Address Area
4”Lx 2"H i

Image Area =

Type Safety =

...........................................

:_Leave blank. Valassis will
¢ drop in indicia.
Indicia Area: 17 x 1”

.
................................................................................................

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific
retailer requests. Please contact your Valassis Representative if you have any questions or concerns.

Tips for meeting USPS regulations:
* Address block area should be left white (no creative behind it). Valassis will imprint appropriate indicia.

« Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from the right edge.
We recommend you leave this area free of any type, creative or color. This will ensure your mail piece
receives automation discounts and moves in the most efficient way through the postal system. Failure to
design as recommended may result in additional postage or design charges.

« Retailer Equity - Please note, some retailers may require additional equity on the front of the mail piece
or on all/any panels of the mail piece (including coupon).

« For consumer privacy, do not print coupons behind address area.

Questions? Please contact your Valassis representative.

Direct Mail Post Card Dimensions 13
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Direct Mail Dimensions - First Class Postcard: 4.25” x 6” with bleed

Creative Guidelines

VT ]
Layout Specifications E Page 1 ]
1
Image 4.50” x 6.25” i ]
Trim 4.25” x 6.00” 1 !
Type Safety 4.00” x 5.75” ! i
I :
1 1
Details : ]
1 1
* Flat size: 4.25” x 6” 1 !

b e e e e e e
» Pages: 2 :
Image Area = e e e e e mmmmmmmeaaaa- -
' 1
. : Page 2 ]
Trim Area = 1 !
_____________ l ]
Type Safety = ! I
------------- : :
' 1
1 1
' 1
' 1
1 1
' 1
1 1
b e e e e e e 1

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific
retailer requests. Please contact your Valassis Representative if you have any questions or concerns.
Tips for meeting USPS regulations:

* Address block area should be left white (no creative behind it). Valassis will imprint
appropriate indicia.

* Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from
the right edge. We recommend you leave this area free of any type, creative or color. This will
ensure your mail piece receives automation discounts and moves in the most efficient way
through the postal system. Failure to design as recommended may result in additional postage
or design charges.

« For consumer privacy, do not print coupons behind address area.

Questions? Please contact your Valassis representative. Direct Mail First Class Postcard Dimensions 14
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Direct Mail Dimensions - Postcard: 5 x 7 with bleed

Creative Guidelines
o T T TTTTTTTT T m e ]
1
Layout Specifications : Page 1 E
Image 5.25” x 7.25” 1 !
Trim 5.00” x 7.00” 1 ]
Type Safety 475" X 6.75” E :
1
: I
! 1
Details : i
1
* Flat size: 5" x 77 : ]
1 1
* Pages: 2 e Sttt !
Image Area =
:' """""""""""""""" |
Trim Area = '
rim Area E Page 2 :
1
............. 1 f
Type Safety = 1 !
""""""" : :
1 1
! 1
1 1
1 1
! 1
1 1
1 1
! 1
1 1
1 1
L 1

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific
retailer requests. Please contact your Valassis Representative if you have any questions or concerns.
Tips for meeting USPS regulations:

« Address block area should be left white (no creative behind it). Valassis will imprint
appropriate indicia.

« Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from
the right edge. We recommend you leave this area free of any type, creative or color. This will
ensure your mail piece receives automation discounts and moves in the most efficient way
through the postal system. Failure to design as recommended may result in additional postage
or design charges.

« For consumer privacy, do not print coupons behind address area.

Questions? Please contact your Valassis representative. Direct Mail First Class Postcard Dimensions 15
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Direct Mail Dimensions - Tri-fold Self-Mailer: 8.25” x 3.656” with bleed

Creative Guidelines

Trim Size:

8.25” x 10.875” (8 1/4” x 10 7/8”)
Image Area:

85”7 x 11.125” (8 1/2” x 11 1/8”)
Size Folded:

8.25” X 3.656” (8 1/4” x 3 21/32”)

Please note: Open end should
appear at top of direct mail piece.

Image Area =

Type Safety =

Image Size: 8.5”L x 11.125"H

Address Panel Guidelines

3.656"

Final Trim: 8.25”L x 10.875"H Outside
Type Safety: 8”L x 10.625”H 3.562” 3.656” 3.656”
| G i 32w i (321327)
o treeeeeessesssesessesssessebersobersonss S Middle | Front
e —— —— - = Panel Cover
i H g
1 I o
1 I
1 1 5 6 1
1 I
1 I
: : 10.875” (10 7/8™)
1 I
i ! :
: : Inside
i ] 3.656” 3656” | 35627
TR B ! | B2z 1 32wz i (39/167)
i 1 X
1 1 —
: - =
i i g
: | -
i ] 2 3 4
1 I
1 [
: : 10.875” (10 7/8™)
1 I
1 I
1 I
e e ——— - ol
| |
[ 8.5” I
Leave blank. Valassis will
e ]l —
1 - Rt
1 /I« drop in indicia.
: : Indicia Area: 1 x 1”
1 I
1 I
1 1
1 I
1 I
1 I
1 1
: Address Area :
1 4”Lx2’H 17 q
1 I
: 1
i 15” !
[ e o ———————————————————— - - - ol
|
8.25” '

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific retailer
requests. Please contact your Valassis Representative if you have any questions or concerns.

Tips for meeting USPS regulations:
+ Address block area should be left white (no creative behind it). Valassis will imprint appropriate indicia.

* Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from the right edge.
We recommend you leave this area free of any type, creative or color. This will ensure your mail piece receives
automation discounts and moves in the most efficient way through the postal system. Failure to design as
recommended may result in additional postage or design charges.

« For consumer privacy, do not print coupons behind address area.
* The final folded edge should be at the bottom of the address panel.

Questions? Please contact your Valassis representative.

Direct Mail Tri-fold Dimensions 16
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Direct Mail Dimensions - Tri-fold Self-Mailer: 10.875” x 5.625” with bleed

Image Size: 11.125”L x 17”H

Creative Guidelines Final Trim: 10875"L x 16.75"H ———————— Outside
Type Safety: 10.625"L x 16.55"H————— 550" 56257 1 5625
Trim Size:
10.875” x 16.75” (10 718" x 16 3/4”) ........................................ i Back Front
Image Area: S S . g Cover Cover
11.125” x 177 (11 1/8” x 177) : :
Size Folded: : 1 5 6 1
10.875” x 5.625” (10 7/8" X 5 5/8”) i i
Please note: Open end should : : 16.5”
appear at top of direct mail piece. : : .
| H Inside
I
] ! 5.625” 5.625” 550"
Image Area = 1 [
177 o I fo
: : 1 5
Type Safety = : : =
| i
1 ! 2 3 4
: I
i ! 165"
1 1
1 I
1 I
1 1
1 1
e o — ——— ol
| |
- - 11.125
Address Panel Guidelines
T Leave blank. Valassis will
_—————— L st
i
1 /I« drop in indicia.
1 i Indicia Area: 1” x 1”
1 I
I I
1 1
1 1
56257 |1 I
I I
1 1
1 Address Area —1
I 4"Lx 2"H 171
1 1
: 1
i 15” !
e e i ————————————————————————— - - ol
[ |
! 10.875 '

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific
retailer requests. Please contact your Valassis Representative if you have any questions or concerns.
Tips for meeting USPS regulations:

« Address block area should be left white (no creative behind it). Valassis will imprint appropriate indicia.

* Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from the right edge.
We recommend you leave this area free of any type, creative or color. This will ensure your mail piece
receives automation discounts and moves in the most efficient way through the postal system.

Failure to design as recommended may result in additional postage or design charges.

« For consumer privacy, do not print coupons behind address area.
« The final folded edge should be at the bottom of the address panel.

Questions? Please contact your Valassis representative. Direct Mail Tri-fold Dimensions 17
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Direct Mail Dimensions - Tri-fold: 7” x 5”” with bleed

Creative Guidelines
T T T T T T T T T T E T e e T ST T e T EEEEEE 1
1 1
Layout Specifications ; Page 5 Page 6 Page 1 :
1
Image 7.25” x 15.125” 1 !
]
Trim 7.00” x 14.875” i I
Type Safety 6.75” x 14.625” 1 i
' 4.875" 5.00" 5.00" !
< > < > < i
Details 1 ]
1
« Flat size: 7" x 14.875" E :
» Folded size: 7" x 5” L ____ i
* Pages: 6
Image Area =
Trim Area =
Type Safety =

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific retailer
requests. Please contact your Valassis Representative if you have any questions or concerns.

Tips for meeting USPS regulations:

* Address block area should be left white (no creative behind it). Valassis will imprint appropriate indicia.

« Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from the right edge.
We recommend you leave this area free of any type, creative or color. This will ensure your mail piece receives
automation discounts and moves in the most efficient way through the postal system. Failure to design as
recommended may result in additional postage or design charges.

« For consumer privacy, do not print coupons behind address area.
* The final folded edge should be at the bottom of the address panel.

Questions? Please contact your Valassis representative. Direct Mail Tri-fold Postcard 18
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Direct Mail Dimensions - Mid Tri-fold: 8.25” x 4.6875” with bleed

Creative Guidelines

* Folded size: 8.25” x 4.6875”
* Pages: 6

]
1 1
Layout Specifications I Page 5 Page 6 Page 1 I
1 1
Image 8.50” x 14.25” { !
Trim 8.25” x 14.00” 1 i
Type Safety 8.00” x 13.75” ] i
: :
1 1
Details 1 ]
] 4.625" 4.6875" 4.6875" '
* Flat size: 14" x 8.25” < > < > < i
: :
1 1
1 1
1 1
1 1
1 1
I

Image Area =

Trim Area =

Type Safety =

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific retailer
requests. Please contact your Valassis Representative if you have any questions or concerns.

Tips for meeting USPS regulations:

+ Address block area should be left white (no creative behind it). Valassis will imprint appropriate indicia.

« Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from the right edge.
We recommend you leave this area free of any type, creative or color. This will ensure your mail piece receives
automation discounts and moves in the most efficient way through the postal system. Failure to design as
recommended may result in additional postage or design charges.

« For consumer privacy, do not print coupons behind address area.
* The final folded edge should be at the bottom of the address panel.

Questions? Please contact your Valassis representative. Direct Mail Mid Tri-fold Dimensions 19
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Direct Mail Dimensions - Half-fold Self-Mailer: 8.25” x 5.44” with bleed

creative Guidelines Image Size: 8.5”L x 11.125"H
Final Trim: 8.25”L x 10.875”"H
Trim Size: Type Safety: 8”L x 10.625”H
8.25” x 10.875” (8 1/4” x 10 7/8”)
|mage Area: e E ...................................... s
8..5 x11.125” (8 1/2” x 11 1/8”) H R EEEEE L E L L LTy 1 1 8.25" (8 1/4)
Size Folded: I
8.25” x 5.44” (8 1/4” x 5 11/25") {
Please note: Open end should :
appear at top of direct mail piece. : 5.44” (5 11/25”)
i
i
Image Area = g
11125 i
Type Safety = i
I
1
1
1
I
I
1
1
I
I
1
1
————————————————— ol
E. ....................................... i
Address Panel Guidelines 8s
B I e /Leave blank. Valassis will

/.i» drop in indicia.

Indicia Area: 1” x 1”

Address Area

r
1
1
1
1
1
1
1
1
5.44” 1
1
1
1
1
1 4L x 2"H
1
1
1
1
b

o 8.25” '
Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific
retailer requests. Please contact your Valassis Representative if you have any questions or concerns.
Tips for meeting USPS regulations:

* Address block area should be left white (no creative behind it). Valassis will imprint appropriate indicia.

« Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from the right edge.
We recommend you leave this area free of any type, creative or color. This will ensure your mail piece
receives automation discounts and moves in the most efficient way through the postal system. Failure
to design as recommended may result in additional postage or design charges.

« For consumer privacy, do not print coupons behind address area.
* The folded edge should be at the bottom of the address panel.

Questions? Please contact your Valassis representative. Direct Mail Half-fold Dimensions 20
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Direct Mail Dimensions - Magnet Mailer: 10.875” x 5.25” with bleed

Creative Guidelines

Layout Specifications
Image 11.125” x 5.50”

N
Tl‘im 10.875” x 5.25” Magnet
Type Safety 10.625” x 5.00”
Details

* Flat size: 10.875” x 5.25”
* Pages: 2
e Magnet: 4” x 17, 12 mil

Image Area =

Trim Area =

Type Safety =

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific
retailer requests. Please contact your Valassis Representative if you have any questions or concerns.
Tips for meeting USPS regulations:

« Address block area should be left white (no creative behind it). Valassis will imprint
appropriate indicia.

« Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from
the right edge. We recommend you leave this area free of any type, creative or color. This will
ensure your mail piece receives automation discounts and moves in the most efficient way
through the postal system. Failure to design as recommended may result in additional postage
or design charges.

« For consumer privacy, do not print coupons behind address area.

Questions? Please contact your Valassis representative. Direct Mail Magnet Mailer Dimensions 21
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Direct Mail Dimensions - Zip Strip Booklet: 7 x 4.75” with bleed

Creative Guidelines (10 page booklet)

Spread Information Page Information

Image Pgs1&10,2&9 7.25”x9.75” Trim Pgs1&10,2&9 475" x6.9875”
Pgs 3,4,5,6 7.25” x 8.75” ” »
Pgs 7 8 795 4507 Ty.pe Safety Pgs 1 8;]10, 2&9 4.125 X 6.737?

Trim Pgs1&10,2&9 6.9875" x 9.50" Trim Pgs 3thru 8 4257 X 6.9875
Pgs 3, 4,56 6.9875” x 8.50” Type Safety Pgs 3thru 8 4.00” x 6.7375”
Pgs 7,8 6.9875” x 4.25”

Type Safety Pgs1&10,2&9 7.2500” x 9.75”
Pgs 3,4,5,6 6.7375” x 8.25”
Pgs 7,8 6.7375” x 4.00”

T T e ————

» Folded size: 77 x 4.75”
» Pages: 8, 10, 12,16

Image Area =

_________ \_ - -]
Trim Area = Gutter area‘for spine glue \\ \
(no image) 375" 1/8 Gutter area for
1/16" pg2 1/8" pg9 Perf Strip spine glue (no image)

Type Safety = ............................. ¥_//// .......................................................... \\ ...............

Page 4 Page 5

1/8" area
for glue

<——(noimage) »
=

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific retailer
requests. Please contact your Valassis Representative if you have any questions or concerns.

Tips for meeting USPS regulations:

* Address block area should be left white (no creative behind it). Valassis will imprint appropriate indicia.

* Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from the right edge.
We recommend you leave this area free of any type, creative or color. This will ensure your mail piece receives
automation discounts and moves in the most efficient way through the postal system. Failure to design as
recommended may result in additional postage or design charges.

« For consumer privacy, do not print coupons behind address area.
* The final folded edge should be at the bottom of the address panel.

Questions? Please contact your Valassis representative. Direct Mail Zip Strip Booklet Dimensions 22
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Direct Mail Dimensions - Double Gate 8: 10.875” x 4.75” with bleed

Creative Guidelines

* Folded size: 10.875” x 4.75”
* Pages: 8

T 1
1 1
Layout Specifications . Page7 Page 8 Page 1 Page2 .
1 1
Image 11.125” x 18.875” ! :
Trim 10.875” x 18.625” 1 !
Type Safety 10.500” x 18.375” 1 ]
1 ]
1 1
Detail ' '
elanls | 4.5625" 4.75" 4.75" 45625"

* Flat size: 10.875” x 18.625” < > > < > < >
1 ]
1 1
1 1
1 1
1 1
1 1
1 1
1 1

Image Area =

Trim Area =

Type Safety =

Barcode Information:

Please include EAN 99 barcodes in addition to regular barcodes when submitting to Valassis for specific retailer
requests. Please contact your Valassis Representative if you have any questions or concerns.

Tips for meeting USPS regulations:

* Address block area should be left white (no creative behind it). Valassis will imprint appropriate indicia.

« Clear Area: Address block area should be 1.5” from the bottom (4” maximum) and 1” from the right edge.
We recommend you leave this area free of any type, creative or color. This will ensure your mail piece receives
automation discounts and moves in the most efficient way through the postal system. Failure to design as
recommended may result in additional postage or design charges.

« For consumer privacy, do not print coupons behind address area.
* The final folded edge should be at the bottom of the address panel.

Questions? Please contact your Valassis representative. Direct Mail Double Gate 8 Dimensions 23
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Acceptable File Formats & Building Your Ad

Accepted Electronic
File Formats

* QuarkXPress® (preferred)
» Adobe PageMaker®

New Project

Designing Page Files

» Non-bleed products: The document
size should match trim size.

» Adobe lllustrator®

« Bleed products: The document size

« Macromedia® FreeHand® LsieutHaimes=lPostCarlavout of the ad should match trim size of
« Adobe Photoshop® Layaut Type: — (T 2] the final printed piece.
« Adobe InDesign® —Page —Margin Guides- « Extend reqwre,(,j blee_ds beyond
Tiff-it | size: [ Custom 7 | Top: e documents .25” for die cuts,
° = 1 i ; .125” for all others.
. . " | Width: 5.25 | Bottom:  0.1257
PDF (hi-res) ‘ e BTy « If your ad has multiple black only
Mac or PC formats on above R e versions, please place all versions
appllqatlons accepted. I?o not e =l : onto a separate page/layer
submit your ad crea_ted In any - from the common four color.
of the Microsoft Office products L Facing Pages ol Cuites ( )
(Word, PowerPoint, Excel), Publisher, | Automatic Text Box | Columns: 3
Corel Draw or Multi Ad Creator. | cutterwidth: 0.125° | * All colors must be converted
*PDFs submitted must contain : : to CMYK.
300 dpi hi-res images in CMYK (Cancel) (0K

mode and include all fonts.

Valassis recommends the following regarding the use of the
Transparency feature available in Adobe lllustrator and
InDesign

The transparency feature in Adobe lllustrator and InDesign may look
good on screen, but can print very unpredictably when the file is
processed for print production. If your design requires the use of
this feature, be extremely cautious, particularly if objects containing
spot colors are layered over each other, or over placed raster art.
You can preview if your file has transparency effects by using the
Flattener Preview window available in both applications (be sure
Transparent Objects are selected). Flatten transparencies using the
preset of High Resolution. Save your file as an EPS to be placed into
your ad layout prior to sending to Valassis or generating Hi-res PDF's
for Valassis and always be sure to use your flattened file when gener-
ating proofs. Valassis is not responsible for files supplied containing
un-flattened transparencies being misinterpreted during processing
for print production.

Questions? Please contact your Valassis representative.

Proofs

« Include a die outline mylar with the disk of where the piece will be
die cut. The mylar will show the exact size and position of how the
piece should be die cut.

« Include a perf line on the color proof or die outline where the direct
mail piece must perf. This will allow for exact placement of the perf
on the direct mail piece.

« If this file is placed on the FTP site, a color proof, die outline mylar
and/or perf line (if applicable) must be sent overnight to arrive the
day following placement of file on the FTP site.

Fonts

* Please supply copies of all screen and printer fonts used for all
pages and EPS files. These fonts will be used solely for the purpose
of processing the customer-supplied files.

* Avoid using TrueType fonts. These font types are converted to
Postscript Bitmap on all high-end output devices. This could
cause text to reflow improperly or result in substitutions.

If your job is submitted using TrueType fonts, Valassis is not
responsible for any reflow or substitution issues that
may develop.

* Do not use Multi-Master fonts in your ad design.

Acceptable File Formats 24
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Building Your Ad

Coupon Code Specifications
Changing Codes

According to the UPC Coupon Code Guidelines
effective January 1997, all manufacturers must
include an additional bar code in order to be
in compliance with UPC coupon code guide-
lines from the Uniform Code Council, Inc. (UCC).
This additional code is called the UCC/EAN-128
(European Article Number). There are five for-
mats of the EAN-128 that include information
such as expiration date, household ID and offer
code. Marketers who do not provide additional
information in their EAN-128 extended code are
required to use the null code. The null code tells
the retail scanner system that no other data is
available, and the scanner will stop searching
for further information.

Please note, Valassis has the capability to
generate both the UPC and EAN-128.
Call us for details.

Important Production Guidelines
For best results, please:

* Print bars as 100% black on a white
background

« Do not truncate the code (this will reduce
scanning ability)

* Do not reduce bar codes more than 80%
of actual size

Questions? Please contact your Valassis representative.

Contents Quality Dimensions Page Files Code Image Files Specs Shipping
Guidelines Specs

Accepted Data Media (black variable imaging)
Preferred Data Formats:
« Fixed “ASCII text” file
« Layout including field lengths, types and descriptions
* Record Count
Other Accepted Formats (in order of preference)
« *ASCII Delimited text file (tab, comma, other) - without text qualifiers
» *Microsoft Access database
 *Microsoft Excel
Compression Accepted: Win Zip, PKZIP, BZIP, GZIP or Win RAR.

*Please note: All data must include a record layout consisting of field lengths,
field types and descriptions. In addition, file information must be included stating
total record count, data type and block size (if applicable). Please check with your
Valassis Representative for any formats not included in the above list.

--------

£
o
=
=
=
=
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a
=
[
=

Preparing Digital Image Files (Separations)

To ensure the highest quality possible, please supply high-resolution images
using the following specifications:

« Supply black and white line art scan resolution at 600 dpi.
Save format as either a .bmp, .cxri, .eps, .gif, .icb, .jif, .jpg, pcx, .pdf, .png, .tga, .tif,
.vda, .vst. The preferred format is .pcx.

*Final Scitex and inkjet imaged materials generate a bitmapped image, which does
not support grey scale.

* Supply 4/color, high-resolution images using the following specifications:
* 300 dpi
* CMYK (cyan, magenta, yellow, black) mode
« Total dot density of 280%, with a maximum of 70% in the black printer

« Separations with 50% GCR (Gray Component Replacement) are
recommended to maximize print quality and help consistency

« EPS, TIFF or Scitex CT are acceptable formats.
Do not supply your images as a jpeq or gif file format

Images should be placed within the page layout application at 100%. The quality
of the scanned image can be adversely affected when enlarged in the page layout
application. Therefore, it is important to calculate image size prior to scanning.

*FPO images: If low-resolution images have been placed "For Position Only," add
"FPO" to the end of the file name of the low-res image (i.e., imagenameFPO.tif).

« Indicate replacement of low-resolution images with hi-resolution images on
supplied proofs.

Coupon Code Specs 25
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Electronic File Transfer and Shipping Artwork

To ensure the highest quality production and avoid delays, please do one of the following:

Electronic File Transfer
to Valassis

Valassis has the ability to accept digital

file transfers through a variety of methods
including FTP, MassTransit and WAMINET.
Contact your Valassis Representative for
detailed instructions on all digital file trans-
fer methods. With the use of any of these
Electronic Transfer methods, compress
the folder containing all items required for
your ad production. This will help ensure
the file data integrity.

« For Macintosh files, use the .sit format.

« For Window (PC) files, use the
zip format.

« After file transfer has completed,
please e-mail your Valassis
Representative the name of your
compressed file.

Please note: To ensure highest print quality,
Valassis requires a high-resolution color
proof accompany each four color file
supplied. Valassis will output a PDF or a
color proof and forward it to you for file
confirmation at a charge plus shipping.
Your Valassis Representative will be

happy to discuss options with you.

Questions? Please contact your Valassis representative.

Proof Overnight
Specs Shipping

Shipping Artwork to Valassis

Send your artwork on one of the
following types of disks:

*CD-ROM
* DVD

* For other formats not listed, please
contact your Valassis Representative

Include:

» Ad components on disk, including all
type, printer and screen fonts, graphics
and high resolution images.

* Supply a printout of the disk file direc-
tory, which lists file names (not icons),
and modification dates and times.

Be sure to expand folders so all files
appear in printout.

+ Send a full-sized color proof of the
ad along with your materials. Do not
reduce the color proofs.

+ Label all materials with ad name and
program date.

« Ship materials to arrive on time -
ad materials, version and code
information are due on the published
due date. Overnight courier is
recommended.

Please contact your Valassis
Representative for the shipping
address & contact information.

Electronic File Transfer 26



Table of P Ad
Contents allg Dimensions
Guidelines
Black Versioning

Designing
Page Files

E

Preparing

Code lm_agm _pe_c

‘ Overmght
Specs

If your job has black versions of the same 4/color page (i.e., values, codes, different addresses and phone numbers) and all the images
are going to remain in the same position for all versions, and the only changes made will be to the black plate such as text and location

maps. Your documents should be designed in the following way.

Applications That Support
Working With Layers

If you are building your page in a

program that utilizes layers, such as
Adobe InDesign, or Adobe Illustrator,
create your files in the following way.

« All common 4/color -
Place any images and all text that
are common to all versions on a
base layer named “common 4/color”.

« Black Versions -
Create a separate layer for each black
version imposition to the 4/color base.
For each black version, name the layer
“Black version 1” etc...

Applications That DO NOT
Support Working With Layers

If you do not have a program that
uses layers, create your files in
the following way.

« All common 4/color -
Any images and all text that are
common to all versions should be
built on the master page, then create
pages using that Master Page, one
for each version, plus one page for
just the base.

*Black Versions -
Al of the black version text should
be built using black only. Once you
are finished creating all black version
pages imposition to the base 4/Color,
remove the master from the version
pages so that only the black version
text is showing to the 4/color base.
Don't forget to have one page for
the 4/color base before saving.

Questions? Please contact your Valassis representative.

Example of a 4/Color Base

$1.00 OFF
=== _
| |

50¢ OFF
=1 [

Black Versioning 27



