
 

Challenge 
A bank wanted to drive new consumers to open a checking account via a limited time promotion.     
 
Solution 
Valassis recommended a 1/3 page, full-color ROP ad in combination with a front-page AdNote.  Both ads contained similar messaging, with the AdNote pointing 
the consumer inside the paper to read more about the promotion. 
 
Results 
The combination of the ROP ad and the AdNote delivered a higher recall            
than either of the products on their own and drove brand recognition: 
• 60% of consumers recalled either the ROP ad, the AdNote or both ads. 

o 37% recalled the ROP ad 
o 52% recalled the AdNote 

• 49%* recognized that the ROP and AdNote were from the advertiser,  
delivering above average brand recognition (especially the AdNote).  

 
Takeaways 
When newspaper advertising really needs to stand out from competition,  
consider combining ROP with an AdNote to ensure the message is noticed! 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The Newspaper ROP Ad + AdNote Combination  
Drives High Recall for Bank Promotion 

SS# 447_ROP_RS_ban_awr 

RedPlum™ Media Vehicle:  
ROP 

Financial Services 

INSIGHTS 
• Use key product points from Profile Page 
• Or data points from results 
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INSIGHTS 
• The overall program recall 

increased 15% above the 
AdNote alone and 62% 
above the ROP ad alone! 

 
• Newspaper is the #5 

influencer on consumers’ 
Financial Services / 
Insurance purchases 
(across all media).1 

 

Source: Research & Analysis of Media, 2009 
*Among recalling consumers 
1 BIGresearch SIMM, June 2009. n = 22,624 adults 18+. 

Sample ROP and AdNote 




