Online coupon distribution and sweepstakes helps CPG promote new product

and generate consumer engagement with the brand

Challenge

Product line extensions are effective with existing brand loyalists, but needed an “out of the box” way to build excitement and trial with new users

Solution

Created multi-level online awareness/engagement campaign

Online coupon distribution via redplum.com and digital network

Branded Sweepstakes to drive excitement and viral promotion as consumers enter to win a $2,000 prize
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Leveraged print/online display advertising and RedPlum email communications to promote contest and coupon offers — including retailer tie-in

Utilized branded email communications to provide entrants with product updates, product usage ideas and special offers

Results

350,000+ secure coupons distributed generating
redemption rates up to 20%.

105,000+ consumers entered contest and opted in for
ongoing brand communications.

Integrated promotion drove over 30,000 entries in
two weeks.

Takeaways

Integrated promotion via RedPlum FSI and
redplum.com website drove over 40% of contest
entries while RedPlum Network sites drove other 60%.
Relevant branded contest/sweepstakes built excitement
as consumers shared info/offers online.

Retailer co-branding accelerated coupon prints.

INSIGHTS
* 63% of American households have
high speed internet access.

* 34 Million Moms are online
regularly seeking news, family/
parenting information, community
info and shopping/deals.

* 38 Million Americans are actively
using internet printable coupons to
save money!






