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RedPlum™ Media Vehicle:

Shared Mail Wrap
CPG

Integrated Product Mix Drives Sales & Volume

Challenge

Increase household reach and drive sales and volume for food manufacturer of packaged mixes and ready-to-serve sides

Solution
* RedPlum Wrap aligned with sales break day & store circular
* Creative linkage with concurrent FSI
* Valassis integrated shared mail and FSI test against FSI only control

Results =
Shared Mail Wrap as complement to FSI drove: |
e 7 point lift in dollar sales % Sales
* 15.2 point lift in unit sales B S
* 147 point lift in volume sales | Shared Mail & FSI
vs. FSI Only

Takeaways
Integrated product mix maximizes performance for client
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