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Challenge

RedPlum Wrap Delivers New Audience of Shoppers

RedPlum™ Media Vehicle:
Shared Mail Wrap

Drive awareness and generate sales for paper goods manufacturer during peak holiday season

Solution
* RedPlum Wrap aligned with sales break day & grocery circular
* Creative linkage with concurrent FSI
* Valassis integrated product/channel approach

Results
* 77.4% of redeemers were new or lapsed brand buyers
*  42.4% were new or lapsed from category
* 36.5% were brand switchers

Takeaways
RedPlum Wrap drew new audience not reached by FSI
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